


4

It was 6 March 1946 and the author of these words was none other 
than Hans Wilsdorf, a prominent figure in Swiss watchmaking since 
establishing Rolex during the first decade of the 20th century and 
successfully overcoming some of the sector’s principal technical 
challenges in the process. Through this declaration, he officially 
announced a new brand, TUDOR, as well as the novel positioning 
and communications strategies that he had in mind for it. Hans  
Wilsdorf’s intuition was as ingenious as it was simple: at the time, 
the wristwatch market was in full expansion. The public was quite 
ready to recognise and appreciate a product for which all the 
technical and functional characteristics, as well as the distribu-
tion, would be guaranteed by an established watch brand with a 
worldwide reputation for the quality of its production.

A BOLD VISION 

"FOR SOME YEARS NOW, I HAVE BEEN 
CONSIDERING THE IDEA OF MAKING A WATCH 
THAT OUR AGENTS COULD SELL AT A MORE 
MODEST PRICE THAN OUR ROLEX WATCHES,  
AND YET ONE THAT WOULD ATTAIN THE 
STANDARD OF DEPENDABILITY FOR WHICH 
ROLEX IS FAMOUS. I DECIDED TO FORM A 
SEPARATE COMPANY, WITH THE OBJECT OF 
MAKING AND MARKETING THIS NEW WATCH.  
IT IS CALLED THE TUDOR WATCH COMPANY." 

Founder of Rolex and TUDOR,
6 March 1946





In fact, TUDOR and its creations can be traced back to 1926, the 
year in which the brand was registered on behalf of Hans Wilsdorf. 
However, it was with the products and advertising campaigns of 
the 1950s that TUDOR established its strength and personality. 
Between 1947 and 1952, TUDOR successively launched waterproof 
watches under the TUDOR Oyster name and then the TUDOR Oyster 
Prince range. Both combined robustness and waterproofness and 
the latter offered automatic winding, rare features in the watchmak-
ing landscape of the time, and offered at accessible prices.

In 1952, the TUDOR Oyster Prince was launched, accompanied by 
an advertising campaign that was particularly original and striking 
for the era. Far from merely representing and describing the product, 
as was customary at the time, this campaign stressed the qualities 
of resistance, reliability and precision, not only with highly detailed 
text, but also with illustrations of labourers, with a TUDOR on the 
wrist, doing hard work in extreme conditions – for example in road 
construction or mining. These striking images, associated with the 
credibility the product had already acquired, helped give TUDOR 
watches a style and personality reflecting the ideas of modernity 
and reliability – greatly surpassing the individual contexts in which 
they were shown.

In this respect, the participation of 30 TUDOR Oyster Prince watches 
in the British North Greenland Expedition, organised by the British 
Royal Navy from 1952 to 1954, was a founding episode of the  
robustness philosophy that still characterises TUDOR today.



1952 ⋅ 1954
British North 
Greenland Expedition
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1954 ⋅ 2015 
A TOOL-WATCH 

In the 1950s, riding the wave of success obtained largely thanks 
to this Arctic expedition, TUDOR undertook a project to develop a  
professional divers' watch that could meet the exacting criteria 
of durability, reliability, precision and waterproofness, still at a 
moderate price. The first TUDOR Oyster Prince Submariner appeared 
in 1954 and numerous developments followed, in particular the 
famous "Snowflake", the name given by watch collectors to models 
with square-tipped hands and square hour markers. In the 1950s 
and until the mid-1980s, successive models were provided to the 
French Navy, for which TUDOR was the official supplier. Over the 
same period, TUDOR also equipped the US Navy with its Subma-
riners. Available in the brand’s catalogue until 1999, the TUDOR 
Prince Oysterdate Submariner remains one of the most emblem-
atic models of the brand, which never stopped perfecting it. The 
last additions to the category in 2012, the famous Black Bay and 
Pelagos models, pay handsome tribute to this rich heritage.

At the same time, TUDOR made its mark on the history of the chron-
ograph, the emblematic instrument of motor sport, with products 
of marked identity, a unique style and uncompromising quality. Its 
first model, which was distinguishable by its highly recognisable 
style, came into being in 1970. It was a manually wound chrono-
graph with a 45-minute counter and date, answering to the name of 
TUDOR Oysterdate. It was followed in 1971 by a second-generation 
version produced until the mid-1970s, nicknamed the "Montecarlo"  
by watchmaking enthusiasts. Popularised by these pioneers, 
TUDOR chronographs evolved by becoming automatic in 1976, and 
they have not ceased making strides since. In 2010, 40 years after 
the launch of the 7031 and 7032 references, the Heritage Chrono 
model reinterpreted this first generation of TUDOR chronographs.




